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S E N I O R  W R I T E R :  C O P Y ,  C O N T E N T  &  A L L  W O R D S  B E T W E E N  
                                                                                                                                                                   

 

Career composer of product names, zippy headlines, marketing websites, long-form articles, you name it. 
Excels in both in-house and agency models as a solo wordsmith, creative collaborator and mentor to 
junior writers. Imbues writing with contextually appropriate authenticity that elicits response, be it clicks or 
feels. Does his own editing and proofreading stunts. Big on circumstance; eschews pomp. 
 
E X P E R T I S E  

• Storytelling 
• Brand voice 
• Marketing copy 

• Pharmaceutical materials 
• Product naming 
• Scriptwriting 

• Legal/Compliant language 
• Corporate communications 
• Interviewing subjects 

 
E X P E R I E N C E  
                                                                                                                                                                   
 

R E V E R B A  /  D I R E C T O R ,  S T O R Y  /  M A R C H  2 0 1 9  –  P R E S E N T  
• Interview patients and transform their experiences into compelling narratives  
• Compose and edit patient engagement program materials for client companies including 

AstraZeneca, Pfizer, Novartis, and Bristol Myers Squibb 
• Write marketing collateral, C-suite LinkedIn posts, and clinical study recruitment materials 

 
R E S T A U R A N T S  U N L I M I T E D  /  M A R K E T I N G  C O P Y W R I T E R  /  J U N E  2 0 1 8  –  M A R C H  2 0 1 9  

• Defined, implemented, and managed 19 unique restaurant brand voices 
• Wrote all digital and print marketing copy for over 40 hospitality locations 

 
H A C K E R A G E N C Y  /  A C D / C O P Y W R I T E R  /  M A R C H  –  D E C E M B E R  2 0 1 7  

• Led creative team developing B2C email/direct mail for AT&T and Cricket clients 
• Collaborated with creative leadership on high-profile online and OOH projects 

 
C A P I T A L  O N E  I N V E S T I N G  /  S E N I O R  C O P Y W R I T E R  /  A P R I L  2 0 1 2  –  M A R C H  2 0 1 7  

• Penned company’s most successful marketing campaign ($3.5M in customer deposits) 
• Drove brand voice evolution and coached teams through employing changes across platforms 

 
A T & T  /  M A R K E T I N G  C O P Y W R I T E R  /  D E C E M B E R  2 0 0 9  –  A P R I L  2 0 1 2  

• Created and edited all marketing copy for AT&T’s Premier B2B audience 
 

V A R I O U S  C L I E N T S  /  F R E E L A N C E  W R I T E R / J O U R N A L I S T  /  2 0 0 7  –  P R E S E N T  
• Authored a book on Pearl Jam’s Vs. album for Bloomsbury Publishing 
• Write articles for Seattle Weekly, Vashon-Maury Island Beachcomber, and other outlets 
 

T O O L B O X  
                                                                                                                                                                   

 

•  M ac/PC  
•  M ic roso f t  O f f i ce ,  Team s  &  Dynam ics  
•  Goog le  Docs  

•  Adobe  Ac roba t  
•  M ate r i a l s  Subm iss ion  P la t fo rm s  

(Ap r im o  DAM ,  Veeva  Vau l t )  
 
E D U C A T I O N  
                                                                                                                                                                   

 

C O P Y W R I T I N G  F O R  D E S I G N  &  T H E  W E B  /  S C H O O L  O F  V I S U A L  C O N C E P T S  
B A C H E L O R  O F  A R T S ,  E N G L I S H  /  N O R T H E R N  A R I Z O N A  U N I V E R S I T Y  


